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Previous research

m » Panel of SDS practitioners’ reached consensus about requirements for chatbot for young people
Findings
o B8 » Chatbot should provide career information in a way that encourages curiosity and exploration
» Ethical requirements include clear boundaries for chatbot role Link to paper

Wizard of Oz Method

* Young people aged

« Users asked to try out c 8
a chatbot prototype R = 16+ recruited through
» Chatbot responses are $ = gatekeepers
really typed by a Q LW . Gatekeepers aware of
person ‘behind the — ‘Wizard’ set-up
curtain’ pretending to @® + Wizard was qualified
be the chatbot < careers adviser
o
2 \Z »  Conversation style changes depending on aim / context ' »  Get feedback on conversation design before chatbot is built
»  People chat differently with chatbots than other humans » Allows users and stakeholders to participate in design process
*  Poorly designed chatbots can increase cognitive load » ldentify issues and potential ethical concerns early
Career Curiosity (CC) User Experience (UX) CC & UX
Did the ‘chatbot’ change career Did young people enjoy using the Is there a relationship between user
curiosity? ‘chatbot’? experience & career curiosity?
Career Information Sources Qualitative Feedback Participants Decreased Curiosity
Information sources young people said they would consult after using Links to other websites was the most valued feature. Inability to awarage UK Scare 17
the chatbot answer specific questions sources was most common P1
Would Not Consider Would Consider negative. — — P3 I
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Career Curiosity User Experience o d " s »
Career curiosity was measured before and after using the User experience was measured using an adapted version of the
chatbot using an extract from the Career Adaptabilities Scale.? BOT USE Scale.? Participants Increased Curiosity
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3 - g Participants who's career curiosity increased
scored the chatbot user experience lower than
participants who's career curiosity decreased or
Pl P2 P3 P4 PS5 P6 P7 P8 P9 P10 P11 P13 P1 P2 P3 P4 P5 P6 P7 PB P9 P10 P11 P13 remained the same.
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Conclusions Next

Most participants reported increased career curiosity and interest in exploring different information SDS staff have reviewed transcripts.
sources after using the chatbot. Participants found links to other sources of information and support Their feedback will be analysed and

compared with young people’s.

The transcripts will be analysed to
identify chat design patterns that affect
CC and UX.
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