
Foreword 
The Women into STEM Project 
includes working with our 
stakeholders and partners to 
develop awareness, access, and 
participation for young females to 
become involved in STEM 
activities and pathways. 

Influencing the Influencer’s
Female senior pupils in 
Renfrewshire and Forth Valley 
secondary schools sought to 
increase awareness of STEM 
related opportunities by creating 
marketing messages for their 
peers. 



Morven McColl

Young Enterprise Scotland



The School Programme 

10 Schools                                     57 Participants

We challenged S5 & S6 students to create a marketing campaign to 
encourage more young women – their peers – to get into STEM based careers.

STEP 3 Final showcase where we can celebrate your hard work.

STEP 2 In groups of up to 6, work together to create your marketing campaign.

STEP 1 Attend 4 workshops to support and guide you through the process.



The School Programme 
We challenged S5 & S6 students to create a marketing campaign to 

encourage more young women – their peers – to get into STEM based careers.

4 
Workshops

Intro to Programme - Marketing

Customers & Market Research

Pitching

Circular Economy



Submissions



Submissions

Amrit Dhillon, Emma Collinge & Zenab Hanif

Trinity High





Submissions

Nina Tahir 

Paisley Grammar





Submissions

Abbie Ferguson, Skye Smith & 
Rachel Taylor

Braes High





Submissions

Abby Caldwell

Trinity High





Submissions

Holly Barrett, Isla Sutherland, 
Robyn Johnston, Eilidh 

Goodwin & Cora McLaughlin

Trinity High





Questions & Comments



Closing & Next Steps


